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To many, a Baltic cruise is a once-in-a-lifetime adventure. For 

Morinda IPCs, it’s just the latest in a long line of incredible 

opportunities that make up the Morinda Life. Those that qualified 

for Morinda’s recent Discover the World Cruise in the Baltic Sea 

had an experience they won’t soon forget.

The cruise took passengers on a whirlwind tour of Sweden, 

Finland, Russia, Estonia, Germany and Denmark. The combination 

of historic sights, luxury treatment and opportunities to reunite 

and connect with friends and acquaintances led to many glowing 

reviews of the event.

“Only Morinda could give us the opportunity to live these 

incredible moments,” said Rene and Giovanna Delgadillo from 

Bolivia. “Thank you Morinda for allowing us to have this unique 

cruise experience.”

“I had never been to Northern Europe and was 

looking forward to this trip,” said Hao Ching-

Chih from Taiwan. “My husband and I are 

very busy, so we considered this trip to be 

our second honeymoon and relaxed from 

daily busy life. I did a lot of homework and 
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studied about some sightseeing places for each country. 

I was so excited and happy to see different cultures and 

beautiful scenes.”

“I can deeply feel the thoughtfulness and generosity from 

Morinda toward IPCs,” said Ho Chin Ping from Taiwan. “I was 

deeply touched by every detail. Morinda incentive trips are 

the best, compared to other MLM companies! During this 

trip, our organization got closer and more united.”

“This was not my first time attending a Morinda incentive trip, 

and yet Morinda has surprised me every time!” exclaimed 

Chen Chao Wen from Taiwan. “This Discover the World Baltic 

cruise inspired me again! The quality of Morinda incentive 

trips is unbelievably amazing. I couldn’t find any words to 

describe it.”

“I learned more about Morinda during the Discover the 

World Cruise and truly experienced the Morinda lifestyle,” 

said Chen Shu Chen from Taiwan. “Morinda incentive trips 

are unbeatable! There is no other company in the world that 

can compete with Morinda. It was a precious opportunity 

to spend so much time with our own organization team. I 

learned a lot from the training that our upline held on the 

cruise. I truly benefitted a lot from it!”

“This cruise ship had other travelers, mainly retired elderly 

people,” said Koichi and Harumi Saito from Japan. “We are 

so grateful for having experiences like this at our age. This is 

Morinda life.”

“During the cruise, I was often talked to by non-Morinda 

passengers,” said Yumika Mukae from Japan. “They were 

very surprised to hear that I was invited to the cruise as a 

reward, because they paid their own expense to attend 

it.  They asked me what kind of company Morinda was that 

could offer the reward cruise.  I realized again that Morinda 

and its reward and recognition system are so wonderful that 

Morinda could offer this awesome reward trip to us.”

“All my efforts were rewarded by this trip,” said Rinako 

Murakami from Japan. “After I committed to qualify for this 

trip, I experienced many challenges and difficulties. But, 

these were all rewarded.”



It’s not every day that your products get an endorsement 
from a bona fide beauty queen, but that is just the case 
with TeMana and Miss Tahiti 2019. The victorious Matahari 
Bousquet has not only raved about various Morinda 
products, but also takes extra pride in them because their 
heart and soul reside in her native homeland.

Matahari’s introduction to Morinda came before her recent 
crowning as Miss Tahiti 2019.

“The first time I heard about Morinda was with a member 
of my family,” she said. “He gave me Tahitian Noni Max. I 
absolutely loved it! I find it really pleasant in the morning.”

As she began competing for the crown, Matahari got to know 
more about Morinda. Along with all the other contestants, 
she was given some TeMana gift packs, and was able to try 
these products for herself.

“One of my favorites is definitely the TeMana Brightening 
Facial Mask – you put it on once, and your face is clean,” said 
Matahari. “It’s really fresh and relaxing and you put it on for 
only 20 minutes.”

But that’s not the only TeMana Brightening product that 
Matahari has developed an appreciation for. In fact, she has 
already adopted a TeMana Brightening skincare routine so 
she can look her best.

“First I use TeMana Brightening Cleanser to clean my face,” 
said Matahari. “It’s an important step to get really clean skin, 
especially if – like me – you wear makeup every day. Then, 
with a cotton pad, I put on TeMana Brightening Toner. 

“Once I’m done with the toner, I add some drops of TeMana 
Brightening Serum on my cheeks, forehead and chin. I 

massage my face with circular movements to allow the 
product to enter my skin. When the serum is finally well 
absorbed, I put on TeMana Brightening Moisturizer to finish 
the hydration of my skin. Also, before a photo shoot or 
an important event, I like to apply the Brightening Facial 
Mask once I’m done with my routine to get skin that is very 
hydrated, luscious and bright.”

Matahari has also had the opportunity to try various TeMana 
Beauty lip products, which are inspired by the colorful beauty 
of Tahiti itself.

“My favorite TeMana Lipstick is Red Volcano,” she said. “It has 
a really soft and fluid texture and a vivid color. That red really 
suits me well with my skin tone.”

And while she may be a beauty queen, that doesn’t mean 
that Matahari can’t see improvement in her skin thanks to 
TeMana.

“After a month of using the TeMana cosmetics from Morinda, 
I was able to see real change and improvement of my skin,” 
she said. “It’s more hydrated and so healthy. I have fewer skin 
problems, and my skin is softer, more vivid and brighter too.”

What makes TeMana even better to Matahari is the fact that 
Tahiti is a major part of its essence.

“I really love the products made with noni, one of the 
treasures from our beautiful islands,” said Matahari. “Morinda 
is a local company that exports to the world and transforms 
this natural wealth into amazing quality products. It’s 
awesome and I really recommend them!”

MISS TAHITI 2019 LOVES MORINDA



Let’s take a trip to Memphis, Tennessee, which is known 
for its blues and rock-n-roll music, as well as some of the 
best barbecue around. There, one can also find IPC Dapo 
Odusanya, whose enthusiasm and drive have helped him 
achieve success.

Given his family background, however, Memphis would be 
an unexpected place to find Dapo. He was the third of five 
children born to Nigerian immigrants. And although he was 
born in the United States, he later had the opportunity to live 
in his parents’ homeland.

“Living in Nigeria for 10 years gave me the opportunity the 
learn our culture, which at an early age taught me hard work 
is needed to be successful,” said Dapo.

That’s a lesson that is paying dividends today as Dapo runs 
his Morinda business, something he started back in 2015. He 
first took notice of Morinda because of the remarkable effect 
that Tahitian Noni Juice had on his mother. He became a 
believer in not just the juice, but also Morinda as a whole.

“I was honestly attracted to Morinda because of the products, 
culture and compensation plan of the company,” Dapo said.

So, Dapo joined the M.A.D. Team, and the rest is history. Now 
he is a Pearl, and has qualified for double the shares from the 
stock program. 

Dapo said he was able to reach Pearl by dedicating 
himself to the “24 Ps”: plug in, product, patience, personal 
development, perseverance, perspective, purposeful, pen, 
plan, plant, people, preparation, pay the price, passion, 
personality, presentation, payment, protect, proclaim, praise, 
place, player, playbook, and prayer.

Yep, that’s a lot! To understand each “P,” Dapo said, you’d 
have to attend the M.A.D. Team black tie event later this year. 
But while it would take too long to explain each and every 
one, Dapo did shed some light on three of the 24 “Ps.” 

Personal development: “We are in a people business, and 
people follow people. Do your best in becoming a better 

person. Read books that will give you a ‘nubrain,’ listen to 
various inspirational audios of successful people, and learn 
from their mistakes.”

Plug in: “Staying plugged in to all the webinars, events and 
conference calls keeps you in the game. Just like a cellphone 
that needs to be plugged in to a reliable source to stay 
charged and effective, we should also do the same.”

Pay the price: “In this industry there is a price to be paid for 
becoming and being successful. One must be consistent at 
doing income-producing activities. You must exhibit ‘servant 
leadership’ with your business partners and customers at all 
times. You can’t pretend in this business or try and skip the 
process – everything counts.”

Dapo’s favorite experiences as an IPC have been attending 
Morinda events, such as those in Monaco and Tokyo. He 
described those events as being simply amazing, and said 
that it was hard to put into words just what they were like.

Despite his success, Dapo does have goals he still wants to 
achieve.

“Going forward, I want to do a better job sharing this life-
changing opportunity, become a better person than I was 
yesterday, and help my business partners also become 
Pearls in 2019.”

Of course, when one person achieves success, there’s a 
good chance that many other played a role in that, and Dapo 
was quick to give credit to the M.A.D. Team.

“I want to sincerely thank Valencia Pamphile, Art Lee and 
Brandon Missouri,” said Dapo. “If not for their leadership, 
mentorship and friendship, I wouldn’t be here today. Also, my 
business partners Willie and Ella Brinson, Leon and Gwen 
Bryant, Leah Davis and Kehinde Adegoke-Alawode. We 
did this together. The late nights training, strategizing, long 
phone calls, having the ‘locker room conversations,’ the long 
drives going to different places to conduct meetings, etc. are 
paying off and the best is yet to come.”

IPC PROFILE: 

DAPO ODUSANYA



• Bolivia gets more than 100 new IPC sign-ups in June

• Noni + Collagen launches in Tahiti and is very well received

• Indonesia sales up more than 200 percent in June

• Thailand sales in June 111 percent ahead of forecast

• Hungary, Romania and Serbia sales 137, 112 and 650 
percent ahead of forecast, respectively

• Spanish-language former IPCs are finding way back to 
company because of ’NHANCED CBD

• Close to 70 IPCs in North America progress in their 
qualification for Morinda stock program

• Sweden reports five straight months of sales growth

• Hong Kong online orders continue to increase 
dramatically, up nearly 400 percent

Spotlight  
Around the World
Around the world incredible things are going 
on with Morinda. Here’s a quick rundown of 
several of the exciting things.

MORINDA SPONSORS 
TAHITIAN DANCE 
COMPETITION
Tahiti’s Heiva dance competition is a large 
annual event that draws a great deal of 
attention and is very important to the people 
of Tahiti, and as such, makes for a wonderful 
event for Morinda to sponsor. Morinda had 
various banners and logos displayed around 
the event.

MORINDA THAILAND RECEIVES AWARD
This month, Morinda Thailand received the prestigious Ethics Recognition 
Award for the second consecutive year. The award is given to companies 
which are part of the Thai Direct Selling Association that follow and promote 
the code of ethics for independent distributors and consumers.

Meanwhile, Morinda also gave IPC leaders 
free tickets to the event. Even Miss Tahiti 
herself, Matahari Bousquet, attended the 
competition to support the dancers and to 
promote Morinda.


